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CREATIVE EUROPE

Category 1 – Smaller scale cooperation projects
Recontextualizing Intangible Cultural Heritage – Developing Innovative Model

- project draft -

Key theme of the project is the recontextualization of intangible cultural heritage (ICH) through contemporary art. The project encompasses 2 forms of recontextualization: new "inscription" of intangible cultural heritage into the contemporary cultural and social context, and the internationalization – inclusion of intangible cultural heritage into a intercultural context/dialogue.
The project is based on the belief that there is a strong potential to revitalize intangible cultural heritage, which is often seen as something traditional and perhaps anachronous, as part of contemporary culture, by creatively implementing/rendering it through modern artistic expressions and practices. Contemporary artists will use this ICH as an inspiration, theme, material etc. for their works of art. For example, ritual songs and traditional music will be used to compose modern music, which gives it actuality and new meanings, innovative representation and new audience.

In addition, ICH usually represents one limited and delineated social community (nation, ethnic group, larger or smaller spatial unit, wider or narrow local community). It mostly exists in that single-meaning context in which its potential is not fully realized.  This project, however, rests on the belief that ICH can and should serve as the communicational bridge between different peoples. By its symbolic and semantic universality, on the one hand, and specificity of its realization/practicing on the other hand, ICH presents an ideal tool for understanding of the Other and identifying similarities and differences between various ethnic communities. By encapsulating general (meaning) and particular (expression, concrete realization), ICH sublimes in itself common European values and cultural paradigm, on the one hand, and all the wealth of cultural diversity on the other hand. Furthermore, it enables us to see many similarities within these diversities (for instance, many customs in geographically distant lands have similar or exactly the same elements).

In accordance with the aforementioned theses, the project is organized in the following manner (comprises the following main activities):
1. The engagement and education of artists

Each of four partners from four European countries will involve 5 artists - writers, musicians, cartoon artists, video artists and performance artists. They will be educated through lectures, workshops, working visits... about their national ICH and ICH of the partner countries. They will also receive various materials: song and music recordings, photos, video recordings of the practices of ICH… that they will be able to use for their works.
2. Production 

This will be followed by the production of their own works, each in their field: writers will write 2 short stories, musicians will make 2 songs, cartoonists 2 short cartoons, video artists 2 videos, and performance artists 2 performances...
3. Postproduction

These works will be published, and we get 5 output products: book, cartoon, music DVD, video DVD and DVD with recorded performances. 
4. Cultural Events (Cultural Programmes)

The aim of this activity is to present the results of this applied model (i.e. artworks), as well as the model and project itself. One central and three local cultural events will be organized in all four partner countries. One of these four central events will be the main event, i.e. festival. It will gather all the artists for several days and present all artists and their works to the audience. Three other central events will be smaller in scope and size (with fewer artists). Local promotions/events will be held in the partner countries with the presence of 2-3 local (national) artists. The idea is to hold the promotions in both public spaces of cultural institutions and in informal spaces, in order to demonstrate the possibility of influencing different types of audience.
5. Capacity Building

This activity takes place on four locations in each of the countries. The goal of this activity is to educate and inspire interested actors in several local communities (municipalities, districts) in the participating countries to apply the model of recontextualization of ICH that has been developed through the project. Project coordinator and expert will organize workshops in the cultural institutions of all stakeholders from a districts (the members of cultural institutions, civil sector, local self-government, artistic societies, artists...).
6. Bulletin Publication 
This activity includes the production of the bulletin that will present the model of recontextualization of ICH by way of contemporary art, developed by this project and confirmed through artistic practice will be presented. 
7. Promotions (Visibility)

PR, web-site, Facebook, posters, billboards, adds, leaflets, roll-up banners, T-shirts…
Throughout this project, institutions of culture and artists will be motivated and educated to apply innovative methods of presenting and actualizing ICH through mutual cooperation. the institutions will be strengthened to present heritage in new ways, attractive to contemporary audience, through the engagement of local but also international artists. Furthermore, contemporary artists will be inspired to think about ICH and use it in their artistic practices.
The project contributes greatly to the formation of new audience as it, on the one hand, focuses on the audience that follows contemporary and popular art, and, on the other hand, brings closer foreign contemporary art to those audience interested in cultural heritage. In addition, heritage of each country is presented to the audience of all countries involved, and in that way internationalizes the audience and builds intercultural dialogue. 
The project is important from the perspective of creative economy and cultural tourism as well, as it develops a model of presenting ICH that can contribute to both fields: 1. engaging art sector to create concrete products – books, cartoons, musical and video DVDs…; 2. the promotion of cultural heritage of a region.
The only Serbian word that became universal is vampire – a mythological creature from Slav mythology. This creature, nowadays a common item of contemporary culture, owes its popularity to art (literature and film in the first place). It is equally important that the artists that popularized a vampire worldwide were not of Slav origin, but gave an “outsider” perspective of so to say. This example perhaps illustrated the best the project idea – to revitalize great treasures of intangible cultural heritage through creative expression, to make it an active part of the contemporary (not only national, but also European) culture, and became an important link for mutual intercultural and international understanding.
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